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President
William P. “Bill” Joyner, CFSP
Independent Funeral Consulting
PO Box 17931
Raleigh, NC 27619
Phone: (919) 605-5407
Email: bjoynercfsp@gmail.com
(Term Expires: 2014)

Vice President
Robert E. Parks, CFSP
J. Henry Stuhr, Inc. Funeral Chapels and Crematory
232 Calhoun Street
Charleston, SC 29401
Phone: (843) 723-2524  Fax: (843) 724-1548
Email: bob.parks@jhenrystuhr.com
(Term Expires: 2016)

Secretary/Treasurer
John T. McQueen, CFSP
Anderson-McQueen Family Tribute Centers
2201 Dr. ML King Street North
St. Petersburg, FL 33704
Phone: (727) 822-2059  Fax: (727) 342-6330
Email: john.mcqueen@andersonmcqueen.com
(Term Expires: 2016)

Immediate Past President
Arvin W. Starrett, CFSP
Starrett Funeral Home
425 South Church Street
Paris, TX 75460
Phone: (903) 784-4333  Fax: (903) 784-7200
Email: starrett_funerals@sbcglobal.com
(Term Expires: 2014)

Board Members
John W. Evans, CFSP
Evans Funeral Home
314 East Main Street
Norwalk, OH 44857
Phone: (419) 668-1469  Fax: (419) 663-6149
Email: john@norwalkfuneral.com
(Term Expires: 2018)

Robin M. Heppell, CFSP
FuneralFuturist.com (Div. of Heppell Media Corporation)
Box 8723
Victoria, BC, V8W 3S3
Phone: (250) 744-3595  Fax: (250) 483-5455
Email: robin@funeralfuturist.com
(Term Expires: 2016)

Donald B. O’Guinn, CFSP
O’Guinn Family Funeral Homes, Inc.
PO Box 146
Clio, MI 48420
Phone: (810) 686-5070  Fax: (810) 686-2036
Email: dboguinn@aol.com
(Term Expires: 2018)

Lacy Robinson, CFSP
Aurora Casket Company
10944 Marsh Road
Aurora, IN 47001
Phone: (812) 926-5662
Email: lrobinson@auroracasket.com
(Term Expires: 2018)

Valerie J. Wages, CFSP
Tom M. Wages Funeral Service, LLC
3705 Highway 78 West
Snellville, GA 30039
Phone: (770) 979-3200  Fax: (770) 979-3204
Email: valerie@wagesfuneralhome.com
(Term Expires: 2016)

Education Consultant
James M. Dorn, CFSP
Xavier University
Department of Chemistry
3800 Victory Parkway
Cincinnati, OH 45207
Phone: (513) 745-3351  Fax: (513) 745-3695
Email: dornj@xavier.edu

Executive Director
Patty S. Hutcheson, CFSP
PO Box 1160
Buchanan, GA 30113
Toll-Free: (866) 431-CFSP (2377)
Phone: (770) 646-8988
Fax: (770) 646-9490
Email: phutcheson@apfsp.com
Email: webmaster@apfsp.com
Web: apfsp.org

How much satisfaction do you get when you see someone else succeed? It’s over-
whelming, isn’t it? When we get in there and let others know how great a person 
they really are, we both are uplifted.

I had the opportunity to learn something very valuable many years ago — 40, 
to be exact. That was to show sincere appreciation. When we let folks know we 
really care, it does make a difference in their lives. Cheering others on sincerely 
helps them realize that there is a light at the end of the tunnel. Have you ever 
seen a flock of geese go overhead in their “V” formation? They are very quiet 
as they fly, right? Not so. You can hear them as they get closer and closer, then 
the loud chorus of “honking” as they go overhead. I like to think that the one 
leading is making the loudest noise and telling the others to come on and keep 
up. But isn’t it ironic that one of them does not lead all the time? They change 
leaders as they fly thousands and thousands of miles, and at the end of the jour-
ney, they all have been leaders. This has been my observation in the growth of 
the Academy over the past few years, in that all of you are leaders. You are the 
ones who lead the growth. At national and state conventions across the country, 
I have had the privilege of meeting many leaders — those who participate in the 
excitement of recruiting a colleague and love sharing that excitement and proud-
ly introducing that future CFSP, and those who lead the CE classes and get folks 
started with the Fast Start Program. You are the leaders who cheer others on!

How many times have you heard someone say “I really need to do this”? There 
were two at the last convention I attended who echoed those exact same words. 
Now both are on their journey to obtaining their designations. We know it’s not 
easy, but it helps to have someone to cheer us on.

Thanks to all of you for what you are doing to help the Academy grow, and keep 
cheering others on! 
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GENERATIONAL COOPERATION REQUIRES   PROACTIVE SUPPORT

What concerns you most about the dynamics 
between multiple generations in the workplace?
“The most concerning issue is the lack of understanding for each gen-
eration. There is a tendency to focus on generational differences and 
not take the time to learn each individual’s strengths and leverage those 
strengths for the good of the organization.

“I think it’s helpful for people to do their own research on genera-
tional traits. There are many books and online resources available. An 
expert on all four generations working together is Haydn Shaw at  
mygenerationalcoach.com. He has outlined 11 generational differ-
ences, also known as points of friction. They are training, respect, image 
and appearance, feedback, communication, loyalty, policies, meetings, 
fun at work, work ethic and decision making. Each generation has its 
own, unique view and approach to these differences, influenced by their 
individual life experiences.

Read Haydn Shaw’s article on Huffington Post titled “This Is How to Get 
Along Better With Your Multigenerational Coworkers” at huffingtonpost.com/
haydn-shaw/intergenerational-relationships_b_3976204.html.

“One of the goals of a multi-generational team should be knowledge 
transfer. It’s important for the younger generations to put aside their 
preconceived notions about older supervisors, ask probing questions 
and then listen and absorb as much information as they can. Older 
generations possess a great deal of knowledge and experience to pass on 
to future leaders. It also is crucial that senior staff look past their assump-
tions or annoyances to coach and mentor junior members. Millennials, 
in particular, crave guidance and opportunities for collaboration.

“Unfortunately, it’s not high on every manager’s list to get everyone 
together working effectively. Rather, the focus tends to be entirely on serv-
ing families. That, of course, should be the priority, but if employees are 
dissatisfied, and things aren’t working smoothly behind the scenes; fami-
lies can pick up on that vibe, and it can impact their overall satisfaction.”

Why are regular employee  
performance reviews important?
“Performance reviews are crucial to helping employees develop their skill 
set and achieve job satisfaction, while allowing employers to ensure that 
goals and expectations are being met. Many Gen Xers grew up receiving 
little feedback and attention. It’s not uncommon for them to feel uncom-
fortable asking for feedback. Taking the initiative through performance 
reviews will aide in helping them feel they are valued team members.

“Regular reviews also are important for Millennials who grew up 
receiving constant feedback and attention. They may mistake silence 
for disapproval. Millennials want to improve their skill set, and they 
want learning opportunities. Regular performance reviews allow the 
employer and employee to focus on those opportunities and establish 
an action plan.

“Employees also can be asked what they would like to add to their job 
descriptions, or they can be observed for special skills and interests that 

can benefit the firm or add a new dimension to service. This is a great 
way to encourage enthusiasm and help staff contribute to the success of 
the firm.

“For example, when I first began working at a funeral home, the manager 
observed that I loved visitations and gravitated toward senior adults. 
Through the course of conversations, she learned I love polka music and 
am a fan of Lawrence Welk, with a large collection of memorabilia. She 
saw this as an opportunity, and I ultimately started visiting senior citizen 
centers, nursing homes and retirement villages presenting a free music 
show featuring my memorabilia and sponsored by the funeral home. The 
point is, the manager might have hired me based on a static job descrip-
tion, but she was observant and creative. She found a way that everyone 
could benefit from my particular interests and skills.”

How do you advise dealing with  
issues of trust and respect?
“When an employee of any age feels there is a lack of trust from their 
supervisor, it’s important for them to first take some time for self aware-
ness. The employee may feel they are doing everything right, but there 
might be something in their workplace behavior that is fueling the issue. 
It also may be necessary for them to initiate a conversation with the 
supervisor to make sure expectations are fully understood and that there 
are no assumptions. Keeping the lines of communication open can help 
minimize conflicting directions, micromanagement and perceived lack 
of trust.

“Respect is a different issue. It’s a common trend for each generation to 
expect younger employees to ‘pay their dues’ or prove themselves. And 
younger employees can sometimes feel a false sense of entitlement. Both 
behaviors are counterproductive. Supervisors and employees need to 
enter into positive professional relationships with clearly identified per-
formance expectations and with the intention of providing constructive 
mutual feedback on a regular basis.”

New ideas or suggestions can sometimes  
cause friction. How do we overcome that?
“Too often, new ideas are shared in passing where the opportunity for 
careful consideration is completely lost. Weekly team meetings can 

Lacy Robinson, CFSP, is a member of the Academy’s Board of Trustees and director of professional development for Aurora Casket Company. The following 
interview with Lacy was originally featured in the May-June 2014 edition of The Bulletin of Selected Independent Funeral Homes and is reprinted 
with permission. For more information about Selected, visit www.selectedfuneralhomes.org.



APFSP   The Compass   7    

GENERATIONAL COOPERATION REQUIRES   PROACTIVE SUPPORT
provide the right setting for employees to share their ideas as well as 
concerns. They are more likely to offer practical suggestions if they know 
the company actually values their input and that there is a specific time 
and place to provide it.

“I recently wrote about this in my blog, thelearningspace.tumblr.com 
and offered six tips for pitching new ideas to management. They should 
be performed in the specific order shown for the idea to have the best 
opportunity of being taken seriously and implemented.” The six tips are 
listed at the end of this article.

How can a multi-generational firm embrace  
new technologies without alienating individuals?
“Implementing new technology begins with identifying one or two 
employees who are not only exceptional in using the technology but who 
also are capable of training others. For any employee who needs extra 
coaching, be sure to demonstrate a great deal of patience. This means 
explaining things slowly, going step-by-step and being repetitive. People 
who are comfortable with technology and use it every day can easily 
forget how foreign the process and lingo can be for others.

“Not every employee learns technology in the same way, and they must 
be treated as individuals. Some may want hands-on training. Others 
may simply want to observe. Some may feel more comfortable with 
written instructions.

“To encourage the employee taking on the training role, give that person 
a specific title (e.g. Training Specialist, Learning Consultant, Perfor-
mance Trainer), and allow them time to create effective training materi-
als and techniques. All of this will help place an important emphasis on 
learning new technology in the funeral home.”

What do you find to be the most effective ways 
to reward employees for superior work?
“Employees perform better when there is an incentive for excellence 

beyond the paycheck. We may be tempted to think that wages and ben-
efits are or should be enough; but the reality is, they are not.

“Every employee, regardless of age, has days when they are not operating 
at 100-percent capacity. I think we all are a bit more motivated when an 
additional incentive is offered to us. It inspires and motivates us to try a 
little harder. It’s the boost we may need to help get us through the more 
difficult times.

“Younger employees appreciate customized rewards. If they are a fan 
of a particular sports team, give them tickets to an upcoming game. A 
smaller reward could be a gift card to their favorite restaurant or store, 
a VISA gift card or gas card. But it’s important not to wait until annual 
review time. We should acknowledge and reward accomplishments and 
milestones throughout the year.

“During a formal conversation, an employee could be asked how they 
would like to be rewarded for a special job well done. By inquiring 
about this, the opportunity for reward is revealed, it’s made clear that 
the manager or supervisor is committed to the employee’s success, and 
the manager gets a better idea of what is meaningful to that employee.

“However, customized rewards must be consistent in value for all 
employees, in order not to show favoritism. You could pick restaurant 
gift cards and find out what the employee’s favorite restaurants are. 
That’s one way to keep it pretty simple, but I feel there needs to be a real 
process to it. It can’t be random or inconsistent. There has to be a reason 
for giving out incentives.

“For example, telephone inquiries about cremation, preneed or other ser-
vices can be tracked regarding who called, who answered, what follow-up 
occurred, what was discussed, etc. That record can be compared to the list 
of families who actually make arrangements—or maybe we track crema-
tion families who end up choosing service options. If we trace it back to 
the person they originally spoke to, we can show that employee the result 
of their effort, express our appreciation and offer a reward. The key here is 
that there is a standardized approach with proof of a successful outcome.”

1. Identify clearly the problem or missed opportunity the 
employer needs to be aware of.

2. Explain how addressing the issue with a formal plan or 
solution will benefit the business — maybe by gaining 
market share, increasing client family satisfaction or 
reducing operating costs.

3. Outline the new idea, solution or recommendation.
4. Share the experiences of funeral homes who have 

successfully implemented this new idea. Present results, 
testimonies, projected growth, etc.

5. Forecast what’s next. Present a plan for moving 
forward, including time and cost investments.

6. Examine the pros and cons. Prepare answers to 
anticipated questions.

How to Successfully Present New Ideas
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Derrell Winsor Anglyn (Dee)
Cannon Cleveland  
Funeral Directors
2580 Highway 42 North
McDonough, GA 30253

Robert D. Belton (Rob)
PO Box 242
Spencerville, ON K0E 1X0 
Canada

Bobbie Earl Brown
4339 Forrest Park Drive
Eight Mile, AL 36613

Marci Chimich
794 Tudor Court
Delta, BC V4L 2J6 Canada

Hubert Dale Cunningham
6720 Sunnywood Drive
Nashville, TN 37211

John Paul Cunningham
Community Alternative  
Funeral Home
83 Hunter Street West
Peterborough, ON K9H 2K5 
Canada

Catherine Kern Davis (Cathy)
Boles Funeral Home
425 West Pennsylvania Avenue
Southern Pines, NC 28387

Christopher Scott Dorrington 
(Chris)
564 Holm Road
Campbell River, BC V9W 1C4 
Canada

Justin Richard Durboraw
2380 Uniontown Road
Westminster, MD 21158

Sheri Kortgaard
51 Strathcona Place SW
Calgary, AB T3H 1L4 Canada

Gabrielle Lauren Lanich
Dengler, Roberts, Perna  
Funeral Home
3000 Delaware Avenue
Kenmore, NY 14217

James G. MacNeil
Bowman Funeral Home
4 Victoria Avenue
Chatham, ON N7L 2Z6 Canada

Jeffrey Lucas Musgrove (Jeff)
Musgrove Family Mortuary
1152 Olive Street
Eugene, OR 97401

Matthew Gregory Myers (Matt)
Myers Mortuary
205 South 100 East
Brigham City, UT 84302

Barbara V. Nelson
Dorothy’s Home for Funerals
78 Cannon Street
Charleston, SC 29403

James Panoff (Jim)
Dodsworth & Brown  
Funeral Home
378 Wilson Street East
Ancaster, ON L9G 2C2 Canada

Daniel John Popoff (Dan)
3151 Pageland Highway
Lancaster, SC 29720

Wesley A. Powell (Andy)
Powell Funeral Home, Inc.
67 Broadway
Amityville, NY 11701

Yamilet Reina
2728 22nd Avenue SE
Naples, FL 34117

Anthony Bernard Roberts
Roberts Funeral Service
1820 South Main Street
Lexington, NC 27292

Lawrence L. Schaffer (Larry)
Eggleston Meinert Pavley  
Funeral Homes
440 South Coy Road
Oregon, OH 43616

Norman C. Shropshire (Norm)
34 West Knowlton Road
Media, PA 19063

Jerome B. Smith
Smith Funeral Home, Inc.
1534 18th Avenue South
St. Petersburg, FL 33705

Steven Duane Smith (Steve)
290 County Road 371
Trinity, AL 35673

Mischa Zeltner
Arbor Memorial Ltd.
98 Church Street
Amherst, NS B4H 3B4 Canada

Here’s how:
•	 Check	out	the	continuing	

education programs on  
our website

•	 Complete	your	Career	
Review if you haven’t 
already done so

•	 Tell	us	about	any	activities	
you have completed  
that do not appear on  
your transcript 

Congratulations to the New CFSPs!
Congratulations to the following APFSP members who achieved the designation of Certified Funeral Service Practitioner since our Spring 2014 
issue. Please help us congratulate these members for their hard work!

Where do we go from here?
“Maybe the next step is for managers to learn where their Gen Xers and 
Millennials see the themselves in 10 to 15 years. Is it still in funeral ser-
vice? Do they feel that the path the funeral home is on now is stable and 
growing enough for them to stay?

“Owners and managers need to ask themselves if they are investing in the 
future of their business, as well as that of the community, by cultivating 
and engaging satisfied, long-term employees. If the younger generations 
are not happy, they’ll find other employment. Companies that are taking 
the initiative to really hone the skills of Gen Xers and Millennials and 
give them what they want in the workplace are the ones succeeding. 
We can look at what companies like Google, Twitter and LinkedIn are 
doing. They are the epitome of having fun at work, and fun is important 
to younger generations. We can use these companies as models and 
incorporate what they are doing in appropriate ways for family-owned 
funeral businesses.

“There is a growing lack of perceived value in funerals by today’s consum-
ers. The result is fewer services, and that is alarming on several levels. So 
we really need to think about what the future of our funeral business will 
be and if are we going to have the Gen Xers and Millennials who are able 
to carry us through.

“There likely is always going to be a bit of friction between the genera-
tions. The personalities, processes and motivations are just too different. 
But it all comes down to how those differences are being handled and 
how people are working through them.

“Owners and managers have a decision to make. They can either work 
on it and help people get through generational related issues, so there 
will be less friction and the focus can be on superior service delivery; or 
they can choose to ignore it and allow friction to escalate, resulting in 
dissatisfied employees and customers. What makes certain firms more 
successful at this than others is how willing and capable they are to step 
up and handle generational issues just as soon as they arise.” 
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APFSP News and Notes
Note Our New Address!
Please be sure to double-check before mailing renewal checks or other 
correspondence to the Academy. Our new address is:

PO Box 1160
Buchanan, GA 30113

Phone: (770) 646-8988
Fax: (770) 646-9490
Toll-Free: (866) 431-CFSP (2377)
Email: phutcheson@apfsp.com

Look for the Academy at the ICCFA Convention
President Bill Joyner will be representing the Academy at the ICCFA 
Convention again this year. If you’re planning to attend, come say 
hello in booth 875 and bring a colleague along with you to learn more 
about how he or she can earn the CFSP designation.

Renew Quickly Online
For your convenience in paying your renewal, we accept MasterCard, 
Visa, Discover and American Express or transfers directly from 
your bank account using PayPal. Call us at (866) 431-CFSP or visit  
apfsp.org and log in to pay online.

Has Your Address Changed?
Don’t forget to notify us of any changes in your address, phone num-
ber, fax number or email address. For your convenience, please call or 
email your changes to our office at phutcheson@apfsp.com.

Have You Seen Someone Using the  
CFSP Designation Who Shouldn’t?
The Academy Board of Trustees considers the unauthorized use of the 
CFSP designation by nonmembers and non-CFSPs a serious matter. 
The current list of CFSPs is published at apfsp.org. If you discover 
someone has used the CFSP designation, but he or she does not appear 
on the published list, would you please let us know so we can address 
the situation immediately?

In order to continue to use the CFSP designation, a member must 
either be a Lifetime member of the Academy or pay his or her renewal 
each year and meet the continuing education requirements.

Confused About Your Login Credentials to  
the Academy Site? It’s Easy, Really!
We automatically default your login ID to the email address we have 
on file unless you have not provided it to us in the past. Your password 
is your Academy ID number (with dashes). If you have trouble at first, 
please try any previous emails you may have shared with us in case our 
records reflect your home or business email address only.

The fastest way to request a password reset or credentials request is to 
use the link on our website called “Academy members, need help log-
ging in?” right under the login box.

Once you log in, you have complete control and can change it to an 
email address you prefer by updating your contact information. 

APFSP LEGACY FOUNDATION
What Do You Want to Leave Behind?

Webster’s Dictionary defines the word “legacy” as “something left 
behind by an action, event, or person.” As funeral professionals, we 
hear families share stories about their deceased loved ones — stories 
about the precious times and memories created by that person. 
Those stories become a legacy left by the deceased. What do you 
want to leave behind that will be talked about for years? Of course, 
we hope that others will remember us as loving, compassionate, 
caring people who truly helped and gave of ourselves to others. But 
could we also request that, in order to carry on our desire to help 
others, we have an option of memorial giving to the APFSP Legacy 
Foundation? What a wonderful way to continue to be a supporter 
of lifelong learning: a legacy that will benefit future generations of 
funeral professionals.

And, as we memorialize others, we may also choose to donate to the 
Legacy Foundation. How many times have you heard of the death 
of an acquaintance in the funeral industry and wondered how you 
could best memorialize that person? You weren’t able to attend the 
funeral or missed the opportunity to send floral offerings, and yet 
you feel that need to do something to show your respect for the 
life lived that was so giving to this profession. What better way to 
memorialize that person’s life than by donating a lasting memorial 
through the Legacy Foundation? Your gift will be acknowledged to 
the family and will help others in their quest of lifelong learning.

The Academy of Professional Funeral Service Practice Board 
of Trustees established the Legacy Endowment Fund to accept 
donations from all eligible sources for the purpose of promoting 
education in funeral service and mortuary science. Any donor who 
gives $1,000 or more to the Legacy Endowment Fund, either in 
a lump sum or through installment payments, is recognized as a 
Legacy Fellow and receives a Legacy Fellow pin that signifies the 
donor’s generosity and commitment to continuing education and 
lifelong learning. 

Visit apfsp.com/legacy.htm for online donations, or call (866) 431-CFSP. 

Cast Your Vote for the
Board of Trustees

We have three candidates running for one Board member position 
in this year’s APFSP Board of Trustees election. They are Cheryl V. 
Anderson of Albemarle, North Carolina; Michael Ray Johnson of 
Muncie, Indiana; and Tom Rampey Jr. of Greer, South Carolina.

You will be receiving information on each of the candidates. Includ-
ed in that mailing, you’ll find each of their bios as well as answers 
to six questions about their expectations on change and growth in 
the Academy during their term on the Board if they are elected.

Please be sure to return your ballot no later than August 15, 2014. 
Please select one candidate by marking your choice on the ballot, 
seal the ballot in the enclosed envelope, and sign the upper-left 
corner above your Academy ID number to be sure your vote  
gets counted. 
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Where can I get continuing education?

Thanos Institute
Continuing Education for Funeral Directors – 

Approved by the Academy of 
Professional Funeral Service Practice 

 10 continuing education hours per course in Category A.

Also approved for ceu’s in 32 states - Offered Online & In-print

Thanos Institute
PO Box 1928 • Buffalo, NY 14231-1928

1-800-742-8257
www.thanosinstitute.com
mrizzo@thanosinstitute.com

Beautiful, Memorable, Respectful 
and Affordable

Scatterings & Full Body

Available Year-Round, 
Serving Coast to Coast.

“…And when you look at the water, 
you will always see me.”

www.NewEnglandBurialsAtSea.com
(877) 897-7700
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John Robert Allen
Morristown, Tennessee

Dominick James Astorino (Nick)
Oxford, Michigan

Joshua David Baker
Lorida, Florida

Robert Louis Barnes (Rob)
Houston, Texas

Graham Bell
Toronto, Ontario, Canada

Anthony J. Bracy (A.J.)
Columbia, South Carolina

Ryan C. Brooke
Ottawa, Illinois

Austin Leonard Brooks
Hueytown, Alabama

Justin D. Brown
Parsons, Kansas

Cheryl E. Carlson
Saskatoon, Saskatchewan, Canada

Michael Allen Cloud
Villa Rica, Georgia

Dorinda Akins Cobb
Blue Ridge, Georgia

Christine Ann Cuoco
Cedar Grove, New Jersey

Lance Michael David
New Iberia, Louisiana

Homer E. Elwood
Laurens, South Carolina

Robert Lee Finch (Trey)
Altavista, Virginia

Sherri Lynn Fredlock
Oakland, Maryland

Angela Erin Geary (Erin)
Kernersville, North Carolina

Margaret Alma Gist (Maggie)
Sidney, Montana

Lisa Ann Goudy
Roseville, California

Jarred Howard Harrington
Bonner Springs, Kansas

Garnet Michele Harris
St. Louis, Missouri

Amber Lynn Hawkins*
Jacksonville, Florida

Maurice Jerard Hayes
Sorrento, Florida

Heather Anne Hernandez
Petaluma, California

Erica Renee Hickey
Scottsdale, Arizona

Derek Warren Hunter
Charlotte, North Carolina

Teala Lenora King
Riverdale, Illinois

Terry Curtis Lamb
Concord, North Carolina

Clarence R. Lyons (C.R.)
Danvers, Massachusetts

Ernest E. Martinez
Gallup, New Mexico

Armando P. Morales
Jamaica, New York

Amanda Ann Mulalley
Columbia, South Carolina

Paul Alexander Nestor
Zanesville, Ohio

Sara Lynn Nyberg
Toronto, Ontario, Canada

Charles Mark Perine
Prattville, Alabama

Denny Kyoung Peterson
Northford, Connecticut

Daniel John Popoff (Dan)
Lancaster, South Carolina

Irene Lea Preston
Phoenix, Arizona

Andrea Lorraine Raley
Toronto, Ontario, Canada

Jamie Kay Reed
Shawnee, Kansas

Sandra Sue Reno
Toledo, Ohio

Chad R. Reuland
Lindenhurst, Illinois

Clarence Rice
Birmingham, Alabama

Jessica Carolyn Thorn (Jess)
Greenbrier, Arkansas

Adam Byrd Williamson
Greenville, South Carolina 

The following individuals have enrolled as members to begin earning their CFSP designations. Membership in the Academy is open to any funeral 
director or embalmer as recognized by his or her state’s, province’s or country’s licensing board. Members whose names are bolded joined as 
Lifetime members.

Students may also join the Academy and work on the requirements of the CFSP while they are completing mortuary school or their internships, 
but student members are not permitted to complete a Career Review as part of their qualifying activities toward certification. (Students have an 
asterisk after their names.)

Thanks to all of you who accepted the challenge to refer at least one colleague for membership in the Academy! We appreciate your support!

Welcome the New APFSP Members!


